# SALESBOXAI

Key Differentiators of
SalesboxAl Programmatic Ads

Typical Programmatic

Feature SalesboxAl Platform

Built-in Al agents that learn and Standard automation with

Native Al Agents . e . .
9 adapt continuously limited machine learning

Adjusts bids by time of day, device
type, competitor activity, and
historical performance

Real-Time
Optimization

Pre-set rules or delayed
optimization cycles

Shifts spend dynamically across
audiences, geographies, devices,
and channels to maximize ROAS

Budget
Friendly

Fixed budget allocations, less
adaptive

Detects and blocks
Fraud fraudelent/non-viewable Basic fraud filters, often

Prevention impressions, monitors ad outsourced
exchange quality

Tracks engagement at the
account level and refines bidding
tactics for target accounts

ABM
Integration

Audience-level targeting,
weaker account-based focus

Precision Serves the right ad to the right Broader targeting, less
Targeting person at the right time personalized

Designed to uncover actionable
signals and accelerate revenue
conversion

Pipeline
Impact

Focused mainly on impressions
and clicks
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