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Key Takeaways:

« SalesboxAl launched a unified, Al-native GTM platform that uses copilots and specialized agents
to coordinate marketing, SDR, and sales work from first signal to closed deal.

« The platform combines real-time intent signals, buying group intelligence, multi-channel
outreach, and CRM-connected pipeline management to reduce tool sprawl and improve
conversion speed.

SalesboxAl announced the launch of its unified agentic, signal-driven go-to-market (GTM) platform
that company officials are lauding as a new operating system for B2B revenue teams that replaces
fragmented tools, manual handoffs, and disconnected data with a single Al-native system built to
generate and convert pipeline autonomously.

The launch marks a broader category shift in how pipeline is generated, moving from disconnected
point solutions to a fully orchestrated, signal-driven GTM model. Today’s revenue teams operate
across 15 to 25 disconnected tools, with marketing, SDR, and sales functions siloed across
platforms that fail to share signals or context.

As a result, buying intent is missed, handoffs slow down execution, and conversion rates suffer.

Comments from SalesboxAlI CEO Alex Roy

SalesboxAl is addressing these issue with a unified platform where teams no longer manage tools;
instead, they operate through Al CoPilots that orchestrate specialized agents across every channel
and stage of the buyer journey.

“Revenue teams don't need more tools; they need a system that actually works together,” said Alex
Roy, CEO of SalesboxAl, in a statement. “We've built an Al-native operating system where signals
drive every action, agents execute across channels, and teams stay in control without being buried
in manual workflows.”

How Are Al Agents Impacting Go-To-Market Strategies

At the core of the platform is a CoPilot architecture that pairs each revenue function with an
intelligent operating layer. GTM CoPilot is for marketers and revenue leaders to provide full-funnel
visibility and performance insights. SDR CoPilots is focused on orchestrating outbound execution
and multi-channel prospecting while Sales CoPilot equips reps with deal intelligence and next-best
actions.

Roy said these CoPilots coordinate a network of Al agents executing across calls, email, social
selling, advertising, and pipeline management creating an always-on GTM engine. Unlike traditional
tools that rely on manual coordination, SalesboxAl replaces the “handoff tax” between teams with
an automated agent pipeline that preserves context from first signal to closed deal.

The platform is powered by a unified signal layer that aggregates and interprets buyer intent in real
time. Key capabilities include:

Real-time signal capture across web, email, ads, and engagement channels

Buying group intelligence that identifies decision-makers and influencers
Multi-channel autonomous outreach across voice, email, Linkedln, WhatsApp, and ads
Pipeline intelligence to score opportunities and track deal momentum

Next-best action recommendations based on signal strength and stage

From Fragmented Stack to Unified System

All together, these Al agents enables teams to act instantly when intent spikes, increasing pipeline
velocity and conversion rates.

Roy said as a result, the company’s new platform consolidates the GTM stack into a single system
with a unified data model, CoPilot-led orchestration, bi-directional CRM integration, and automated
execution with human oversight. The result is a coordinated, signal-driven revenue engine aligned
around a single source of truth.

“Al is not replacing revenue teams, it's replacing broken processes,” Roy added. “The companies

that win will be the ones that can detect real buying signals, engage the full buying group, and act
instantly.”
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